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As an insurance marketing leader, you are responsible for acquiring new customers and maximizing
revenue. The challenge lies in targeting and pricing prospects based on the value they bring. The stakes
are high, and the competition is fierce, but with the right partner, you can rise above these challenges
and achieve remarkable growth.

At Kissterra, we specialize in connecting auto and home insurance shoppers with the largest insurance
carriers in the United States. We own and operate the premier marketplace for auto and home insurance,
attracting tens of thousands of insurance shoppers daily.

What sets us apart is our technology. Leveraging Al and sophisticated machine learning algorithms, our platform
provides unparalleled granular campaign analytics for optimizing lead acquisition. This means we don't just
gather long—form data; we turn it into actionable insights for real-time, strategic bidding on clicks and leads.

The best part? You'll have all the data and tools at your fingertips to make informed decisions. This means you
can avoid buying leads in bulk from a black box and align your spending on targeting and acquiring shoppers
relative to their LTV - all this with a level of detail you've never seen before!

High Intent Connections Real-time Campaign Management
‘ Generate high intent click and leads from s Real-time, granular campaign data for
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